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Public Relations &
Advertising
Study public relations, advertising, and
innovation management to prepare for
a career as a media strategist, corporate
communicator, PR or advertising
professional, or copywriter for a range
of companies, from Fortune 500s to
startups. B.S. Media Management or
B.A. Media and Communication

Video & Film
Study video production across genres,
creating narratives, documentaries, and
studio programming to find work with
production companies and television
stations and prepare for further study in
film and television.
B.A. Media and Communication

Graphic/Web Design
Create web sites and mobile apps by
studying design and usability along
with the necessary coding skills to
create professional work. Students find
employment with design companies,
agencies, or corporations/non-profits.
B.A. Interactive Media or
B.A. Media and Communication

Journalism
Learn to report news, sports, features,
and film criticism across platforms (print,
broadcast, documentary video, web, and
social media).
B.A. Media and Communication

Media Studies
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Explore course work such as media law,
visual communication, politics and the
media, film and television history, and
group dynamics to prepare for a variety
of professions or graduate work in
communication, law, or business.
B.A. Media and Communication

Letter from the Chair

Video Games
Study video game design to prepare
for a position as a game developer,
programmer, or scriptwriter in order
to find employment with video game
companies, or apply for graduate school
in game design.
B.A. Interactive Media

I welcome you to the Department of
Media and Communication at St. John
Fisher College.
Established in 1974, we have a long
history of educating students for
careers in media. The department
offers course work in public relations,
advertising, media management and
entrepreneurship, video production,
journalism, interactive media and
graphic design, and media studies.

New Media Art
Develop your skills and aesthetic
judgment as new media artists,
with the opportunity to experiment
with graphics programming, web
technologies, and physical computing
(e.g., sensor-embedded installations,
wearable computing). Pursue work as
an interactive exhibit designer, artist, or
entrepreneur.
B.A. Interactive Media

Analytics and Data
Study data visualization, data science,
web-database interfaces, social network
analysis, and web analytics to obtain
employment as an SEO specialist,
infographic designer, or data analyst
in a variety of corporate and media
organizations.
B.S. Media Management or
B.A. Interactive Media

Digital Cultures
Focus on issues related to media
industries and politics, privacy, identity,
class and gender, and the influence of
social media to prepare for careers
that require specialized knowledge of
the relationship between culture and
technology or for graduate school in
communication, information science,
rhetoric, law, or business.
B.A. Interactive Media

Jeremy Sarachan, Associate Professor of
Media and Communication
Chair, Department of Media and
Communication

Contact Professor Sarachan
jsarachan@sjfc.edu
585-385-7277
@jeremysarachan
Contact Admissions
(585) 385-8064
admissions@sjfc.edu
https://www.sjfc.edu/admissions-aid/
apply-to-fisher

Students choose one of three majors
within the department: Media and
Communication, Media Management,
or Interactive Media. They develop
skills in writing, media production and
design, public speaking, and strategic
thinking and planning, while gaining an
understanding of industry practices
and ethical and systematic decision
making.
Our program helps students develop
knowledge of and skills in inquiry and
analysis; ethical reasoning; diversity,
equity, and inclusion; and citizenship
and civic engagement as part of their
liberal arts education.
With 2,700 undergraduates, the St.
John Fisher College community offers
personal attention, close advising, and
small classes.

All classes have an enrollment of
between six and thirty-five students,
with an average size of 18-20, creating
an atmosphere where participants
engage in seminar-oriented discussions
and interactive labs during each class.
Located in a suburb of Rochester, the
third largest city in New York, Fisher
is positioned to offer experiential
learning as a vital part of our students’
education, with over 70% of students
completing one or more internships in
Rochester, New York City, and beyond.
Furthermore, many of our classes
offer service-learning opportunities
with local businesses and non-profits.
Students build their required portfolio
working at our television station,
student-led public relations and
advertising firm, or campus magazine
and news website. Extensive study
abroad opportunities, as well as a
semester studying and interning in
Washington, D.C., are available.
If you have any questions, please don’t
hesitate to email or call. We have a
day-long prospective student event
each spring and also welcome you
to campus at any time to meet with
professors and current students.
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B.A. Media and Communication
Students tell stories as writers,
journalists, videographers, and
designers, and find success
in various media careers,
including online news,
broadcasting, film, public
relations, and advertising.
C.J. Gaffney ’06
Director of Strategic Planning,
Partners + Napier

Having spent roughly 10 years working in
New York City, I was fortunate to learn a
great deal about strategic marketing working
alongside some true industry leaders in both
media (Universal McCann) and television
(A+E Networks).
Throughout my career, I’ve helped develop
campaigns for a range of globally recognized
brands, including A&E, History Channel,
Applebee’s, BMW, Dyson, Exxon Mobil, Jack
Daniels, and L’Oréal Paris. I’ve spent time on
both the client and agency side.
I’ve stayed in touch with a number of
great professors and have been routinely
impressed with how much the department
has evolved into a contemporary setting
to learn the business. Recently, I had the
pleasure of lecturing in a few courses and
was impressed with the caliber of students.
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The media industries have undergone unprecedented growth in the
past decade with renewed emphasis on creating content to persuade,
entertain, or inform—for any specific platform.
The B.A. in media and communication has evolved to meet the
changing needs of these industries.
A student may write and produce a short-form video narrative, a talk
show for cable television, a feature story for print, or Twitter coverage
of a live event. Our students also design advertising and public relations
campaigns that reach across multiple media platforms.
The department includes eight full-time faculty as well as adjunct
professors who currently work within the media industries. The flexible
curriculum does not include “tracks,” which allows students to design a
sequence of electives that fits their interests and career plans.
Minors offered include journalism and media and communication.

Required (40.5 credits)
COMM 100: Introduction to Mass Communication
COMM 201: Communication Theory and Research
COMM 295: Multimedia Journalism
COMM 300: Junior Seminar
COMM 322: Communicaton Career Seminar (1 credit)
COMM 346: Media Law and Ethics
COMM 486: Portfolio Review (.5 credit)
One of:
COMM 300: Junior Seminar (take a second seminar with a different professor)
COMM 301: Emergent Journalism
COMM 302: Community Journalism
COMM 304: Magazine Writing
COMM 308: Enterprise Journalism
COMM 323: Screenwriting
COMM 376: PR Writing
COMM 383: Creative Ad Writing
One of:
COMM 250: Speech Communication
COMM 353: Public Speaking
COMM 354: Interviewing
One of:
COMM 219: Design I
COMM 231:Video Storytelling
COMM 269: Web Design
Plus 15 credits of COMM courses (six at the 300+ level), including the options of
one credit practicums and one or two internships.
Refer to the latest course catalog for official requirements.

Focus on Video Production
Students wishing to focus on film and video may combine a major in media and
communication with a minor in film and television studies (offered through the
English Department). At least one production course is available each semester,
and students may begin studying production in their first semester.
Students enroll in Video Storytelling their first semester and then study film
and television production, analysis, and history. Electives include Filmmaking,
Broadcast Journalism, and advanced production courses in studio, television,
documentary, and cinematography & editing. Students may also study 16mm film
production at the Visual Studies Workshop, located only minutes from campus.

Lisa Famiglietti ’08
Producer, WXXI-TV

I have been fortunate enough to be working
in television production since I graduated in
2008. Directly after college, I went to New
York City to work on two seasons of Who
Wants To Be A Millionaire? before returning
home to Rochester.
Since then, I have been working as a TV
producer for WXXI Public Broadcasting. I
am also the current vice president of the
Rochester Media Association.
I can honestly say that I would not be
where I am today without the St. John Fisher
Media and Communication department.
There are so many opportunities for
hands-on experience, both in and out of the
classroom.Whether it’s from on-campus
organizations or internships, St. John Fisher
has so much to offer.
The professors have real world experience
which they bring to their classrooms and
to you.You will find so many proud Fisher
alumni that are willing to help any fellow
Cardinal. It doesn’t matter if they graduated
two or 40 years ago. All Fisher alumni are
proud to help others succeed.
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Required (64.5 credits)

B.S. Media Management

Claire Sauter ’18
External Communications Coordinator,
The Cause Collaborative

A degree in media management makes a
variety of career tracks and opportunities
possible. Professors in the department
continuously work to develop classroom
partnerships with local Rochester
organizations so that student learning is
coupled with, and challenged by, high-stakes
client work.

Students gain experience and job readiness
through classroom learning, use of tools, and
interactions with clients. Through the Media
Management program, I was able to explore
careers with in-house and agency internships,
become a leader within the college’s studentrun firm, and build my network.

Combining public relations,
advertising, marketing, and
media economics, our students
learn to write effective copy
and design visual messages,
while receiving a foundation
in strategic management
techniques necessary for
success in media industries.
The B.S. in media management blends business analysis with the technical
skills necessary to create effective and persuasive media messages.
Students also apply economic data and media analytics to make strategic
decisions. This forward-thinking major prepares students for careers that
involve project oversight, direction, and management.
Students pursue careers as public relations and advertising professionals,
corporate communicators, media strategists, and copywriters for a range
of companies from Fortune 500s to non-profits to startups.
The media management degree differs from a marketing degree in
its greater focus on writing, design, public speaking, and practical
experiences with clients.
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A minor is offered in strategic communication.

COMM 100: Introduction to Mass Communication
COMM 231:Video Storytelling
COMM 253: Business Communication
COMM 267: Social Media Management
COMM 270: Introduction to Public Relations
COMM 281: Introduction to Advertising
COMM 295 Multimedia Journalism
COMM 322: Communication Career Seminar (1 credit)
COMM 349: Media Management and Economics
COMM 363: Media Research and Web Analytics
COMM 376: PR Writing
COMM 472: PR Research and Planning
COMM 486: Portfolio Review (.5 credit)
MKTG 221: Marketing Principles
MKTG 324: Marketing Research
One 300+ level COMM course—an internship is recommended.
One of:
COMM 250: Speech Communication
COMM 353: Public Speaking
COMM 354: Interviewing
One of:
ECON 221: Statistics I
STAT 160: Introduction to Data Science
One of:
COMM 219: Design I
COMM 269: Web Design
Twelve Credits of:
COMM 201: Comm. Theory and Research
COMM 272: PRIMA Practicum (1 credit)
COMM 301: Emergent Journalism
COMM 302: Community Journalism
COMM 308: Enterprise Journalism
COMM 319: Design II
COMM 346: Media Law and Ethics
COMM/PSYC 352: Group Dynamics
COMM 372: PR Case Studies
COMM 374: Nonprofit Management
COMM/SPST 375: Sport & Social Media
COMM 377: Media Relations
COMM 381: Ad Portfolio Development
COMM 383: Creative Ad Writing

COMM 448: Bateman Practicum (1 credit)
COMM 449: Media Entrepreneurship
COMM 481: Ad Strategy and Production
COMM 490: Internship
DIGC 245: SQ Visualizing Data
MKTG 327 Buyer Behavior*		
MKTG 344 Personal Selling*		
MKTG 414: International Marketing*
MKTG 418: Marketing Channels*
MKTG 426: Marketing Strategy*
STAT 345: Exploratory Data Analysis
STAT 355: Social Network Analysis
* Limit of two MKTG courses

Refer to the latest course catalog for official requirements.

Evren Durmaz ’18
Associate Research Analyst,
Edelman Intelligence

Upon declaring Media Management as my
major and later Data Science as my minor, I
instantly felt that it was the perfect fit for what
I knew would be an amazing career path.
The Media and Communication department
at Fisher is a tight-knit community, which
enabled my professors to truly invest in me
and my education. My courses often times had
semester-long projects for local businesses that
needed our help.The ability to create a strategy
to address organizational challenges and craft
a detailed plan of execution with emphasis
placed on writing is what truly differentiates a
Fisher grad from graduates of other schools.
The exposure and experience I acquired from
these real-world opportunities are what I
believe gave me key talking points to highlight
during interviews.
Fisher gave me the foundation to do what
I always saw myself doing— helping
companies develop better communications
and business strategies.With the
dedication and guidance of my professors,
I can say that I’m on the right track.
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Required (43 credits)

B.A. Interactive Media
Students in Interactive Media
(IM) engage in a practice of
creative production through
the development of video
games, web sites, and mobile
apps. They also produce digital
art and new tech innovations.
Jeff Mangiafesto ’16
Web Application Developer,
Ruffalo Noel Levitz

The IM program is unique in that
you can try out different fields
within technology and focus on what
interests you most. Being versatile in
technology and having the ability to
develop new skills is by far the most
useful outcome that I gained from
the program.The ability to research
and learn new languages is where
I believe this program excels.This
versatility within the field combined
with the diversity in coursework has
opened my career choices so that
I had the preparation, skills, and
confidence to find a position I enjoy.

The program culminates in a senior project where students create video
games for online distribution or websites for Rochester-area clients.
Students also critically analyze the effects of emerging media on society.
They study such topics as politics and social media, entrepreneurship,
online identity, digital ethnography, visual rhetoric of interactive
experiences, and the cultural significance of fan fiction.
Students in Interactive Media are makers, and have the flexibility to
work across media using coding languages, professional caliber software,
video, photography, and writing to create unique media experiences. The
program covers such topics as interface design, strategy, and research;
cognitive psychology; usability testing; and entrepreneurship to allow
students to effectively place their ideas into production.
A minor in interactive media is also available.
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DIGC/CSCI 158: Introduction to Computational Media
COMM 219: Design I
COMM 269: Web Design
COMM 322: Communicaton Career Seminar (1 credit)
DIGC 490: Senior Project
Two of:
COMM 367: Emergent Media and Web Culture
DIGC 171:Video Game History
ENGL 272: Digital Feminisms
ENGL 346: Narrative and New Media
ENGL 380: Visual Rhetoric
ENGL 382: Digital Literacies
One of:
DIGC 240: The Networked World
DIGC 245:Visualizing Data
One of:
DIGC/ARTS 258: Introduction to Physical Computing
DIGC/ARTS 259:VR and Interaction Art
One of:
DIGC 275: Writing for Games
ENGL 359: Technical Writing
ENGL 361: Writing with New Media
One two-course sequence:
COMM 362: Interactive Media Design/COMM 468: Advanced Web Development
DIGC 271:Video Game Design I/DIGC 371:Video Game Design II
Plus nine credits from a wide variety of electives:
A partial list...
ARTS 112: Digital Art
ARTS/COMM 236/336: Photo I/Photo II
COMM 231/328:Video Storytelling/Cinematography and Editing
COMM 261/361: Documentary Film/Documentary Production
COMM 319: Design II
COMM 363: Media Research and Web Analytics
COMM 449: Media Entrepreneurship
CSCI 260: Introduction to Databases
DIGC 471: Mobile Game Development
DIGC 495: Internship
STAT 245: Geographic Information Systems
STAT 345/355: Exploratory Data Analysis/Social Network Analysis
Refer to the latest course catalog for official requirements.

Kate Coleman ’15
Developer, Makeway

I arrived at Fisher as an undecided major
and didn’t settle on Interactive Media until
early in my junior year. I developed the skills
necessary to be competitive in the market
in a very short time. After graduation, I was
hired through an internship by a growing
web development and marketing company
almost immediately. I couldn’t be happier.

Kyle Cataldo ’17
Digital
Coordinator,
Butler/Till

The IM program
has helped me
specifically with
my knowledge of
web design and
coding. After taking
the intro class,
as well as some advanced coding, I was well
prepared for the job that I applied for right
before graduating. Understanding code and
how websites work is pivotal in today’s digital
society, and I’m extremely grateful for having
the opportunity to major in Interactive Media.
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Internships

Media and communication
students complete one
or more internships for
professional experience
and the chance to create
work for their portfolio.

Brett Vergara ’14
Community Manager,
BuzzFeed
My first internship was in publicity
at Atlantic Records in New York
City, which I received unconventionally
by sending a cold email to one of
their publicists asking for an
informational interview. I interned
with MTV the following summer,
conducting audience research,
and then with Warner Music UK
in London. So while I was trying different, seemingly unrelated things, every experience
and internship I had played a role in leading me to my career at BuzzFeed.

The Department of Media and Communication
is inundated with requests for interns and many of
our students receive multiple offers. Students work 10-12 hours per
week during the semester, and a three-credit internship counts as a
class. A 2.75 GPA is required to complete an internship.
Students have also pursued summer internships in New York City,
landing placements at NBC, MTV, Maxim Magazine, Sirius XM, and
Atlantic Records.
Students may apply for the Washington Semester, where they can
intern at such sites as PBS,Voice of America, and the Sierra Club.
Others studying abroad often complete an
internship in their country of choice.
Amanda Bly ’17
Digital Project Manager, The Martin Group

I enjoyed the media management program
because this major is essentially a double major of media and
communication and marketing. I have become more well-rounded
as a writer and strategic thinker, and can complement that with
knowledge of business fundamentals and analysis.
Page 10

Katrina Busch ’95
Senior Vice President &
Group Account Director,
Partners + Napier

I participated in the internship program at St.
John Fisher College, and that internship turned
into a full-time job right after graduation. My
classes at Fisher prepared me to enter this
career and gave me the foundation I needed.

Where our students intern
American Red Cross
Annese and Associates
Archer Communications
Bivona Child Advocacy Center
Butler/Till
Cause Collaborative
CDS/Wolfe Foundation
CGI Communications
DeBergerac Productions
Dixon Schwabl
Digital Rochester
Entercom Rochester
Excellus Blue Cross/Blue Shield
Jazz 90.1 WGMC
Makeway
McDougall Communications
Rochester Fringe Festival
Second Avenue Learning
Spectrum News
Strong Museum of Play
Toshiba Business Solutions
Writers & Books
WROC-TV Channel 8
Where our students
attend graduate school
Boston University
DePaul University
Emerson College
George Mason University
Georgetown University
Maine Media Workshops

Where our alumni work
What our alumni do
Butler/Till
Account Executive
Brand Manager
BuzzFeed
Business Analyst
Cornell University
College Professor
Democrat & Chronicle
Copywriter
Dixon Schwabl
Creative Supervisor
ESPN
Data Analyst
Golf Channel
Designer
Harvard University
Digital Marketing Strategiest
iHeart Media
Digital Media Coordinator
Digital Project Manager
Jazz 90.1 WGMC
Director/Cinematographer
NASCAR
Director of Development
Partners + Napier
Documentary Filmmaker
Paychex
Editor
Refinery 29
Interactive Developer
Rochester Institute of Technology
Journalist
Rochester Regional Health Systems
Marketing Specialist
Tipping Point Communications
Media Buyer
News Director
TMZ
News Producer
University of Rochester
Press Secretary
WHAM-TV Channel 13
Public Relations Manager
WHEC-TV Channel 10
Reporter/Journalist
Worldwide Documentaries
Research and PR Coordinator
WXXI
SEO Analyst
Social Content Coordinator
Rochester Institute of Technology
St. John Fisher College
Social Media Manager
Simmons University
SUNY Brockport
Sports Reporter
SUNY Buffalo
Television Producer
Syracuse University (Newhouse)
University of Denver
Web Applications Developer
University of Rochester
Wake Forest University
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Campus Media

The PRIMA Group

Students interested in public relations, advertising, and marketing
join the PRIMA Group, Fisher’s student-run firm. Clients include
Rochester-area non-profits, small businesses, and government
agencies. Members fill roles as account executives, strategists,
writers, social media experts, designers, and analysts.

Cardinal Courier
As staff members of the Cardinal Courier magazine and Cardinal
Courier Online, students work as journalists for both print-based
and online platforms, with opportunities in writing, design,
photography, video, and social media.

Portfolios

Students in the Department of Media and Communication
produce a portfolio. Depending on a student’s interests
and goals, this portfolio may be online and/or in print, and
ongoing consultation with faculty is expected throughout
several required classes.
Particular attention is given to the portfolio in the class
Communication Career Seminar, where students develop a
resumé and practice networking skills. During the senior
year, each portfolio is reviewed by an alumnus who is
working in a professional field related to the student’s
career interest.

By joining Cardinal Television, students produce shows for Rochester-area cable.
Programming is also distributed on YouTube and Livestream. Students pursue both
on-air roles and behind-the-scenes responsibilities, including producer, director,
floor manager, writer, editor, and control room operator. Cardinal Television also
broadcasts student films.

PRSSA

Podcasting Club
MAC CAST is a weekly podcast featuring interviews with faculty, students, and local
media professionals. Students can participate by hosting their own podcasts and
focusing on issues important to them. Training sessions in interviewing and audio
production are provided.
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Carlet Cleare ’06
Previously, Carlet served as a Public Affairs Reporter/Producer at WXXI.
She wrote and produced on-air and on-mic stories for Morning Edition,
All Things Considered, and Need to Know Rochester. She is now a general
assignment reporter at 13WHAM. Carlet transferred to Fisher from Monroe
Community College.

Jay Adams ’04
Jay spent six years covering high school, college and pro sports for
several newspapers in Georgia before returning to school to get his
master’s degree in digital media. Upon graduation, Jay was hired by the
Atlanta Falcons and oversaw web and social media content for seven
seasons, including 2015 when his efforts resulted in being honored
as Sports Illustrated’s No. 3 NFL team Twitter account. Jay left sports
behind and had a stint doing social media in healthcare before taking
over as social media manager for VisitGreenvilleSC.
Collin Henrie ’15
At Excellus BCBS, Collin was the corporate communications intern, charged
with managing and writing numerous stories for the internal company blog,
producing videos for YouTube, and coordinating the social media calendar.
He is now a senior account executive for DAC Group, working with over
4,000 insurance agents, managing the SEO of their business listings, and
analyzing digital marketing campaigns. Collin transferred to Fisher from
Monroe Community College.

Cardinal Television

The Public Relations Student Society of America (PRSSA) gives students the
opportunity to learn more about the PR profession through networking and
professional development. Students have access to regional and national conferences
where they learn about the latest innovations in the field and begin building a
network of contacts.

Alumni Profiles

Alexandra Hristodoulou ’17
Account Executive, Dixon Schwabl

My favorite aspect of the media
management program is that it offers
an integrated curriculum. Through my
course work and the service-learning
components, I was able to create entire
media plans and experience real life client
relationships. As a part of PRSSA, I was
given ample opportunity for networking
and experience. Throughout my time, I
loved the program and faculty, who truly
prepared me for success as a professional.

Olivia Lopez ’16
Before and after her senior year, Olivia completed internships
at the Democrat and Chronicle. She created two blogs, Mutual
Benefits, about creatives in Rochester, and Clueless Travelers,
about her experience teaching English in Peru during winter
break. Through course work, Olivia published stories
with WXXI, City Newspaper, and Post Magazine. A former
Editor-in-Chief of the Cardinal Courier, Olivia was a full-time
photographer/videographer and writer for the Democrat and
Chronicle before starting her own company, Olivia Lopez Media.
Nicholas Camarado ’17
During his senior year at St. John Fisher College, Nick Camardo was
introduced to local filmmakers at Worldwide Documentaries,
a not-for-profit documentary film company, through Linda Moroney’s
Documentary Production class. After interning for a semester with
Worldwide Documentaries, Nick was hired to work full time towards
the development of a docu-series about the global refugee crisis.
Since graduation in 2017, Nick has also worked as a freelance film crew
member on local commercial spots and a Comedy Central series.

Amanda DeVito ’96
VP of Engagement, Butler/Till

St. John Fisher College made me fearless.
My experience was all about ‘you can and
you will.’
If you ask me what was the best gift I was
given in college, it was believing that I had
potential. My professors prepared me for my
career and life. At every turn I was challenged
and simultaneously encouraged.
The most surreal part of my experience
actually came later. I didn’t know it at the
time, but my professors would actually
become lifelong mentors to me. I feel like I
never really fully left St. John Fisher College.
It is still a big part of who I am today.
Scott Pukos ’07
Scott has reported
for Messenger Post
newpapers, freelanced
for City Newspaper,
and produced the news
on WROC-TV. Now,
as the Public Relations
Coordinator for the
Little Theatre, he has successfully combined his
skills and love for film into a fulfilling career.
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Faculty

Dougie Bicket (Associate Professor) has been teaching at Fisher since 2006. He is a native-born Scot who moved to the United
States in the 1990s. After working as a journalist in Pennsylvania, he earned a B.A. from Glasgow Caledonia University and an M.A. and
Ph.D. degrees from the University of Washington in Seattle.
Professor Bicket is the go-to guy for all things Scottish and British in the department, although he also has a strong interest in U.S.
history and culture, having worked for five years as a park ranger at Independence National Historical Park in Philadelphia and at
Saratoga National Historical Park. His research investigates the role of public memorials and monuments in American culture.
Bicket teaches a number of courses, including Visual Communication, Emergent Media and Web Culture, Media Law and Ethics, Design I,
International and Intercultural Communication, Communication Theory and Research, and Irish & Scottish Film.
After completing graduate studies at New York University, Mary Loporcaro (Associate Professor) remained in Manhattan
working as a writer and educator, and created business proposals for the consulting firm, Peat Marwick, freelanced as an
advertising copywriter, and wrote for TV Guide. She also studied technical writing at the Massachusetts Institute of Technology, and
had previously earned her B.A. from Nazareth College.
Relocating to Rochester, Professor Loporcaro worked as a full-time freelance Sunday magazine writer for the Democrat and
Chronicle and began teaching at Fisher. Professor Loporcaro is a pioneer in the development of media literacy programs and has
appeared on national television discussing the topic.
Professor Loporcaro teaches Creative Ad Writng, Ad Portfolio Development, Magazine Writing, and Business Communication.
Max Mertel (Visiting Assistant Professor) joined Fisher in 2018, teaching communication courses in mass media, business,
and web analytics. Max is a Rochester native who completed his undergraduate at SUNY Fredonia. Max went on to obtain
his master’s from RIT, and is currently finishing his doctorate at the University at Buffalo. Before arriving at Fisher he taught at
Niagara University, RIT, and SUNY Geneseo.
His research interests revolve around risk and persuasion, with a special focus on health communication. His dissertation
incorporates several theoretical frameworks including the elaboration likelihood model, the health belief model, and Cialdini’s
six principles of persuasion in an attempt to improve health interventions related to fostering helmet adoption.
Professor Mertel teaches the first semester course for freshmen, Introduction to Mass Communication, as well as Intro to
Advertising, Media Research and Web Analytics, Media Economics and Management, and Business Communication.
Arien Rozelle (Assistant Professor) joined Fisher in 2014, teaching courses in the media management program, including:
Introduction to Public Relations, PR Case Studies, PR Writing, and more. Many of her classes require students to take on real
clients—including the City of Rochester—allowing students to polish their PR skills before they enter the workforce.
As the advisor to the student-run public relations firm, The PRIMA Group, and The Tom Proietti Chapter of the Public Relations
Student Society of America, Rozelle has provided students with opportunities to attend national conferences and has launched
exciting programming like the “Meet the Media” series, an interactive panel discussion about the relationship between public
relations and journalism, featuring media professionals from the Rochester area.
A native of the Finger Lakes region, Rozelle spent over a decade living and working in New York City, and has landed clients in
The New York Times, New York Magazine,The Huffington Post, WNYC, and countless other media outlets. She has a B.A. from SUNY
Fredonia and an M.A. from New York University.
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Jack Rosenberry (Professor) had a 22-year career in newspaper journalism before coming to Fisher in 2002 to teach the

program’s journalism sequence. He is a former department chair, and has an undergraduate degree from the Newhouse School at
Syracuse (as well as an M.B.A.) and a Ph.D. from SUNY Buffalo.
His research work focuses on online-only community news sites. He has also written or co-authored three books, one on
Irish community media, one on applied mass communication theory, and one on participatory journalism. He serves on the
editorial boards of the Newspaper Research Journal and Community Journalism journals and has held leadership positions in
the Association for Education and Journalism in Mass Communication (AEJMC). As director for research co-sponsored by the
Kettering Foundation, he examined the ways that journalism can address problems of democracy by supporting citizens working
together to solve shared public problems.

Jeremy Sarachan (Associate Professor/Chair) has taught at Fisher since 2002. He founded the interactive media program
and currently chairs the Department of Media and Communication. Professor Sarachan’s academic focus is on new media and
computational approaches to media development, with an interest in web design and interactive installation art. He also directs
and produces traditional documentary films. He teaches classes in web development, virtual reality and interaction art, media
entrepreneurship, and acting and directing for film.
Professor Sarachan has published articles about identity on the web, fandom and the use of social media, and the nature of play
and learning that develops when children use virtual worlds. He has also written about uses of technology in higher education. He
currently focuses on the pedagogy of coding and the aesthetics of interactive documentaries.
He has a B.A. from the University of Rochester and an M.S. from the Rochester Institute of Technology.
Todd Sodano’s (Associate Professor) advanced production classes have premiered their semester-long, class-wide projects
to packed houses at the Little Theatre in downtown Rochester and have traveled to New York City for his annual professional
development trip, during which they meet with media and communication professionals—many of whom are Fisher alums.
He wrote his dissertation on The Wire and managed production operations for the Newhouse School at Syracuse. He also worked
in television production at NBA Entertainment. He has a B.S. from Cornell, an M.A. from the Newhouse School at Syracuse, and a
Ph.D. in Social Science, also from Syracuse.
At Fisher, Dr. Sodano won the Father Dorsey Award in 2013, which honors a teaching member of the College who is dedicated
to the student life experience both in and out of the classroom. He developed and currently directs the film and television studies
minor. Todd has spoken at Harvard Law School and Emerson College, and has published articles about teaching The Wire, TVviewing behaviors, post-9/11 television, and emerging educational technologies.
Lauren Vicker (Professor/Internship Director) specializes in helping our majors with career preparation. She also offers classes
in Interviewing, Public Speaking, and Group Dynamics, and teaches a presentation course in the Wegmans School of Pharmacy.
She is the co-author of three books, one on business communication, a textbook on applied mass communication theory, and an
academic search manual. Her current research interests involve engaging students in internships and co-curricular activities for
career preparation with a particular emphasis on transfer students. Her research in this area has earned her awards at national
conferences. A former department chair, she has a B.A. from Penn State and an M.S. and Ph.D. from the University of Pittsburgh.
While she can be seen on educational access television conducting interviews with prominent Fisher faculty and administrators,
she prefers to let her students have the on-camera experiences. Dr.Vicker is also the founder of MAC CAST, the department
podcast. She is a frequent host and advises students who want to participate in Podcasting Club.
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Interactive Media Faculty

Barney Ricca (Associate Professor in the
Department of Mathematical and Computing
Sciences) has pursued research over the years
in the physics of musical instruments, methods
for understanding complex systems, and the
physics of rollercoasters. His current research
work concerns complex and networked
systems. He teaches classes in network theory,
iOS development, and physical computing. He
has a B.A./B.S. from the University of Dallas, an
M.S. from the University of Chicago, and a Ph.D.
from the University of Michigan.
Wendi Sierra (Assistant Professor in the
Department of English) has an interest in
all areas of digital cultures, with her primary
research focused on the rhetorics of games and
game design. She also studies critical making
and designs both digital and analog games.
She is a fan of indie games, horror games, and
World of Warcraft, and has a B.A./M.A. from
the University of Oklahoma, and a Ph.D. in
communication, rhetoric, and digital media
from North Carolina State University.

Media Center Director

Cecil Felton manages the television
studio and teaches Cardinal TV Practicum,
Producing For Cardinal TV, Cinematography
and Editing, Photography II: Media and
Documentary, and Studio Production. Prior
to working at the college, he was Executive
Director of Rochester Community TV.
Mr. Felton owns CALIBER Productions and
is President of Gospel House Ministries. He
earned a B.A. from Adelphi University’s
School of Communication and an M.S.
in Organizational Learning and Human
Resource Development from St. John
Fisher College.

Lisa Jadwin (Professor in the Department of English) teaches courses in film, digital
media, and convergence culture. As a designer, she develops electronic instructional
materials. She has a B.A. from the University of California at Davis and an M.A./Ph.D.
from Princeton.
David Pate (Associate Professor in the Department of Economics) integrates
emerging sources of online data with econometric analysis to examine workforce
issues. He employs visualization tools to explore and analyze data. He has a B.S. from
Bentley College and a Ph.D. from Iowa State University.
Deb Vanderbilt (Professor in the Department of English) studies new media
genres—electronic literature and interactive narratives. She also investigates digital
tools for the analysis of both traditional literature and new media. She has a B.A. from
Calvin College and an M.A./Ph.D. from the University of Wisconsin at Madison.
Matthew Vercant (Adjunct Instructor in the Program in Interactive Media) has
writing, editing, and playtesting credits from Fantasy Flight Games and Minion Games,
among others, with additional experience in the tabletop game industry. He previously
taught literature and creative writing at Minnesota State University, Mankato. He has a
B.A. from SUNY-Fredionia and an M.F.A. from Mankato.

Part-Time Faculty
Lisa Fetkenhour (B.S. Ithaca College) is an account director at Jay Advertising,
teaching our on-site course, Advertising Strategy and Production.
Kevin Kane (B.A. St. John Fisher College; M.S. Newhouse School at Syracuse)
has extensive experience in health communication, having worked at the American
Diabetes Association,ViaHealth, and currently at Excellus BlueCross BlueShield.
Rob Linton (B.A. St. John Fisher College; M.Ed. SUNY-Oswego) is the station
manager and DJ at WGMC-FM.
Jan Miller (B.A. University of Rochester; M.S. Nazareth College) is the Senior
Philanthropy Officer at the Nature Conservancy, with previous experience at the
National Kidney Foundation and the Rochester Philharmonic Orchestra.
Linda Moroney (B.A. Hofstra) is an award-winning documentary filmmaker whose
work has appeared on PBS’s Independent Lens. She is the programmer of One Take:
Stories Through the Lens, a monthly documentary series at the Little Theatre.
Carla Mancuso Spano (B.A. St. John Fisher College; M.A. SUNY Brockport)
has experience in both advertising and public relations and is currently an account
supervisor at Tipping Point Communications.
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Daniel Webb (B.A. Princeton) is a marketing executive with 20+ years experience,
serving as U.S. Vice-President of Sales for Vision Care, as well as U.S.Vice-President
of Sales Operations for Surgical, Pharmaceutical, and Vision Care business groups.



Select Courses

for a full listing, visit the online catalog

Journalism
COMM 295: Multimedia Journalism
In this course students will learn to collect and process
information according to fundamental journalistic principles
then present it in multiple media on various platforms. The
course will cover differences in writing for print and online
publication, along with basic photography, audio and video
production, online research, and use of social media for
professional purposes.
COMM 301: Emergent Journalism
This course builds on the fundamental skills learned in
the introductory multimedia journalism course to explore
emerging forms of journalism, covering topics such as
virtual and augmented reality, podcasting, mobile journalism,
computer assisted reporting/data journalism, and interactive
journalism narrative (e.g., news games).
COMM 302: Community Journalism
This course focuses on creating enterprise stories, building
on the skills of covering basic news events learned in the
introductory journalism course by covering events and
issues off-campus in the Rochester community. Student
work will be presented online and some projects may be
published in partnership with a local news operation.
COMM 308: Enterprise Journalism
This course examines enterprise reporting and writing
techniques used in developing entertainment, news, and
commentary features. Students write profiles; columns,
editorials, and reviews; and news enterprise stories.
COMM 310: Sports Reporting
A course in sports journalism that emphasizes interviewing
and reporting. Students study differences in writing for print
and online environments.
COMM 365: Broadcast Journalism
This course trains students in the written and vocal
techniques of broadcast performance. Students also report
and deliver news as field reporters, producing television and
radio news packages.

Entrepreneurship &
Media Economics
COMM 349: Media Management and Economics
Students will learn the basic economic principles that
underlie media operations such as firm organization and
industry structure, interpret how those characteristics affect
business operations, and evaluate how those business issues
affect the performance of media firms. This course teaches
students how to apply traditional strategic management
models, frameworks, and typologies such as Porter’s Five
Forces, value chains, and the BCG matrix. Innovation-driven
approaches that address how to create blue ocean strategies
and benefit from disruptive technologies will also be
addressed.
COMM 363: Media Research and Web Analytics
This course introduces students to a cross-section of
qualitative, quantitative, and industry-related techniques
used to measure and evaluate audiences using interactive
media. Topics covered include: fundamentals in research
design, measurement, data collection, and analysis; the design
and execution of surveys, focus groups, content analyses,
among other primary research methods; and industry
applications for media research including analyzing web
metrics to evaluate the success of online public relations and
advertising campaigns, and how to apply these analytics to
make strategic decisions for business success.
COMM 449: Media Entrepreneurship
The media and communications industry is subject to
the incredibly fast pace of technological development, yet
many enterprising professionals use this to their advantage,
innovating traditional business models and developing new
media entities that grow into industry titans. In this course
students will study media entrepreneurship and innovation
in an effort to identify the strategic decisions that led to
some of the greatest successes and failures of contemporary
media firms. This course is intended to be a bridge between
a student’s academic experiences and the real-world skillsets necessary to become a successful media entrepreneur.
Strategies to succeed as a freelancer will also be discussed.

Advertising
COMM 281: Introduction to Advertising
This course introduces students to the fundamentals of
advertising and the role it plays today in business and
marketing. Topics that are covered include: the evolution,
environment and business of advertising; segmentation,
targeting, and the marketing mix; communication and
consumer behavior; account planning and research;
the creative process; and media planning and buying.
Additional emphasis is placed on platform specific
advertising considerations for print, television, radio, and
digital interactive media. Students will take on advertising
agency roles during the semester to create and pitch a
multiplatform ad campaign.
COMM 319: Design II
The importance of strong conceptual skills and audiencebased solutions will be the focus of the course. Projects
will explore design concepts for branding, advertising and
marketing communications in the professional world.
COMM 381: Ad Portfolio Development
Students will develop a formal means to present spec ads
they create based on brand strategy. They will combine
concept and original design to develop and present a
personal vision of their work.
COMM 383: Creative Ad Writing
This course covers the principles and techniques of writing
and designing advertising, including creative strategy and
preparation of copy for print, web, and broadcast media.
COMM 481: Advertising Strategy & Production
Students will learn the process and development of
campaigns and how to work with clients and teams. Students
receive hands-on work experience with JAY Advertising
client assignments or internal projects. For the semester
project, students will work in teams to represent a miniagency and will effectively manage a project from identifying
a problem to executing a solution.

Page 17

Khari Demos ’17
Media and Communication Assistant,
Camp Good Days and Special Times

After enjoying my time as a student-athlete
at Fisher, I am currently working as the
media and communication assistant in Camp
Good Days & Special Times’ Rochester and
Buffalo offices.
My experience at Fisher truly prepared me
for this position. I was able to intern at both
radio and television stations and with the
Buffalo Bills broadcasting team. Ultimately,
my end goal is to be a sports journalist, and
being able to help Camp Good Days is a
meaningful first step.

Study Abroad
Students study journalism in England, film
production in the Czech Republic, and fashion
marketing in Italy. Other options include
Ireland, Austalia, South Africa, Spain, Chile, Japan,
and France.
Students may also spend January studying
the media in London, during which they visit
the BBC and other media outlets. Media in
the U.K. is co-taught by professors from St.
John Fisher and Cayuga Community College.
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Interactive Media

Public Relations

Media Studies

Film & Television

COMM 362: Interactive Media Design
Students apply effective information design to the creation
of web-based interactive documentaries, learning techniques
for creating data visualizations and 3-D models through the
use of jQuery and javascript libraries.

COMM 267: Social Media Management
Advertising, public relations, and marketing communications
professionals must understand how to integrate social media
into their plans to engage customers, employees, suppliers,
and competitors. This course provides the knowledge and
insights required to establish objectives and strategies,
properly select the social media platforms to engage
consumers, and monitor and measure the results.

COMM 247: International and Intercultural
Communication
Students will study international and intercultural
communication in the modern world, focusing on the impact
of newspapers, radio, television, film, and new media on
the global society. Students will examine a variety of issues
that transcend national and intercultural boundaries, such
as discrepancies in information and entertainment flow
among nation-states, globalization in the culture industries,
cultural imperialism and hybridity, the role of media in war
and peace, and the tensions between commercial and noncommercial broadcasting, and governing through the media.

COMM 327: Television Writing
In this writing class, students will work across multiple
fiction genres, including comedy and drama. They will
understand the differences in writing for broadcast, cable,
and streaming television platforms. Students will improve
their storytelling throughout the course of the semester by
way of study and practice, culminating in the first draft of an
original script.

COMM 468: Advanced Web Development
Students learn to create fully dynamic sites by becoming
a full-stack web developer. By the end of the semester,
students will build both web-based sites and mobile apps
using these technologies.
DIGC 245: Visualizing Data
This course introduces design and statistical principles as
well as programming languages and tools for exploring,
analyzing, and displaying information. Students will gain an
understanding of the role of data visualizations in analyzing
complex data and societal trends. The R programming
language is used.
DIGC 259: VR and Interaction Art
This course focuses on virtual reality and experiments
with interactivity in art. Students will learn to create 3-D
environments that can be experienced when wearing VR
headsets and then will produce web and mobile experiences
that interact with the real world, incorporating video and
geolocation techniques. Critical theorists that analyze issues
related to virtual reality and interactive art will also be
discussed.
DIGC 371: Video Game Design II
Students will learn to use a game engine and work through
all stages of the game design process, including concept
development, design, implementation, play-testing, and
deployment. The final product for this course will be a
multistage game created in Unity.
DIGC 471: Mobile Game Development
This course focuses on how mobile interfaces pose specific
challenges for game designers. Students will develop mobile
games in Unity that play on both iOS and Android devices.
Special attention will be given to mobile-specific concerns,
including varying screen resolutions, haptic input and
feedback, and optimization for mobile devices.

COMM 374: Nonprofit Management
American philanthropy, special event planning, cause-related
marketing, and current issues facing nonprofits are explored.
Students focus the creative and budgeting processes of event
planning and fundraising in a nonprofit setting. Students
design a hierarchy of giving leading to a fundraising strategy
based on a socioeconomic model.
COMM 376: PR Writing
This course introduces students to the theory, strategy,
and practical writing skills associated with public relations
practice. Students will be exposed to different forms and
styles of public relations writing and gain an understanding
of message development, placement, and evaluation. By the
end of this course, students will have created a portfolio of
professional writing samples.
COMM 377: Media Relations
Students gain a working knowledge regarding the intricacies
of media relations. Research, identification of key publics,
database development, pitching, and evaluation of the media
relations process and program are studied. Students work
with actual cases to learn the importance of
relationship-building to develop their media-relations skills.
COMM 448: Bateman Practicum (1 credit)
Students compete in the Public Relations Student Society of
America national Bateman Case Study Competition. They
will be challenged to research, plan, implement, and evaluate
a comprehensive public relations campaign.
COMM 472: PR Research and Planning
This course covers the application of advanced public
relations theories and concepts to the practice of public
relations. It also covers the use of basic research methods in
developing public relations campaigns. Students focus on the
concepts and skills of developing relationships with public
relations clients and professionals.

COMM 264: Television History
From live broadcasts to time-shifting, from appointment
viewing to binge watching, this course takes students on a
journey through U.S. television’s history and development.
It examines the artistic, commercial, and technological
influences of this pervasive broadcast medium through
aesthetic, political, social, economic, cultural, and regulatory
lenses. Students will analyze television’s long-lasting
influences from its golden age through today’s post-network
era. In addition to the chronological examination, the
course might cover units that include sports broadcasting’s
unprecedented growth, the industry’s controversial
indecency policy, post-9/11 television culture, and the
unrealized potential for diversity in the face of increasingly
fragmented niche audiences.
COMM/POSC 321: Media and Politics
This course examines the relationship between media
and politics. It explores the media both as an independent
institution reporting on government and politics and
influencing public opinion and as a tool used by candidates,
elected officials, and governments. Among the topics
considered are where Americans get their news, new media
versus traditional media, the decline of adversarial reporting,
the rise of the ideological media, campaigning through the
media, and governing through the media.
COMM 367: Emergent Media and Web Culture
This discussion-driven seminar will require students to
critically analyze both full-length texts and scholarly articles
as a means to study themes related to new media and digital
cultures. Possible topics include: big data; the economics
of digital media; new media art; disability, gender and race
in online environments; cyborg theories; redefinitions of
private and public spaces; and social media and activism.

COMM 332: Screenwriting
This course examines the screenplay through an emphasis
on storytelling. Students learn how to write for the screen
by understanding script format, structure, plot, character, and
setting. Students will develop original stories, write scenes,
and complete scripts by the end of the semester.
COMM 328: Cinematography and Editing
Students will study cinematography, lighting, editing, and
sound from a technical perspective. The class emphasizes
the development of professional skills necessary for creative
work in advanced classes in video production, as well as for
internships and employment.
COMM 332: Television Production
Students will learn the various forms of prime time
television production, including multiple-camera, singlecamera, and hybrid. They will then produce television
programs, taking on such roles as director, casting director,
location scout, videographer, actor, and editor.
COMM 361: Documentary Production
This documentary video workshop emphasizes nonfiction
field production. Hands-on demonstrations, screenings,
readings, lectures, and discussion focus on the fundamentals
of documentary video, which include research, pre-planning,
writing skills, interviewing, shooting, and editing. Students will
form working teams to create socially relevant films.
COMM 431: Filmmaking
With an emphasis on storytelling, students in this class will
build on what they have learned from their prior production
courses to produce short-form videos that might include
independent films, movie trailers, and demo reels.

Select photos and graphics by Chloe Smith, Josh Ramos
(Professor Sarachan’s photo), and Nic Minetor (Lisa
Famiglietti’s photo)

Facilities/Equipment
The Gladys Brooks
Media Arts Lab offers
24/7 access for media and
communication students.
Mac Platform
Adobe Creative Suite
(Premiere, After Effects,
Photoshop, InDesign,
Illustrator); Tableau;
Unity, Blender
Various programming
languages/IDEs
Additional Mac computers
dedicated to video editing
NewTek Tricaster
Field System
Full HD television studio
• three cameras
• teleprompters
• virtual set
Canon cinema camera
JVC 4K camcorders and
Canon DSLR cameras
with microphones, sound
recorders, tripods, and
lighting kits.
Theta360 VR camera
GoPro
Camera drone
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ONLINE

@MACsjfc

comm.sjfc.edu
im.sjfc.edu

cardinaltelevision.com

sjfcprimagroup.com
cardinalcourieronline.com
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